
 
Section #:   13.102   Definitions 
 13.111   Regulations for Outdoor Advertising Signs 
 13.103   Procedures 
  
  

 Purpose of Change: 
 

The Billboard Stakeholder group has met and examined the outdoor advertising sign regulations in the 
Zoning Ordinance to explore possible changes to the regulations that would 1) add value to the community, 
2) have a positive impact on visual quality and clutter, and 3) mitigate adjacent land use issues.  
 
The proposed text amendment allows the outdoor advertising sign industry the ability to use electronic 
changeable face signs (LED, digital, tri-vision, etc.) with limitations and conditions.  It also adds new 
definitions to the ordinance to differentiate between “static”, “electronic changeable face”, and “tri-vision” 
outdoor advertising signs. 
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