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Fairview Road – Charlotte, NC 
43,500 vehicles per day 



Michigan Avenue – Chicago, IL 
46,500 vehicles per day 







Urban   ur-buhn 

1. of, relating to, or designating a city or 
town 

2. living in a city 
http://www.dictionary.com 



The tide has turned towards 
valuing cities and compact, 

walkable places 



76% are interested in a 
walkable lifestyle 
 
50% consider it a high 
priority 
 
-Urban Land Institute 
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“Being physically active is 
one of the most 
important steps that 
people of all ages and 
abilities can take to 
improve their health. 
 
Increasing people’s 
physical activity level will 
significantly reduce their 
risk of chronic disease 
and premature death 
and support positive 
mental health and 
healthy aging.” 
 
-US Surgeon General, 2015 





Walkability is about the 
journey and the destination 



“…an 
additional one 
point increase 
in Walk Score 
was associated 
with between a 
$500 and $3,000 
increase in 
home values.” 
 
- Walking the Walk: How 
Walkability Raises Home 
Values in US Cities by Joe 
Cortright for CEOs for 
Cities, 2009 





“…it’s all about the 
pedestrian and how many 
amenities — from housing 
to restaurants to work — the 
average citizen can get to 
on” 
 
How Childress Klein is 
adapting development to 
work-force trends –  
July 4, 2014   
Charlotte Business Journal 



urbanism  \ˈər-bə-ˌni-zəm\ 

the system of inhabitants in a city 
interacting with their built environment 
and with each other 



Density doesn’t always equal 
good urbanism 
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Urban 
=People 

urban = people 



urban design 

the arrangement and design of 
buildings, public spaces, transport 
systems, services, and amenities 

http://www.urbandesign.org/ 



Urban Design = Public Infrastructure 



Urban Design = Public Infrastructure + 
Private Investment 



Urban Design = Public Infrastructure + 
Private Investment 



Community vibrancy comes when we 
leverage public infrastructure with 
private investment to create complete 
blocks that create value and are 
inherently lovable. 



• District must attract 
people day and night 

• City blocks must be 
small 

• Buildings must be 
diverse in age and 
form supporting a 
mixture of tenants 

• Sufficient density of 
people and buildings 

Jane’s Principles 
• District must 

attract people 
day and night 

• City blocks must 
be small 

• Buildings must be 
diverse in age 
and form 
supporting a 
mixture of 
tenants 

• Sufficient density 
of people and 
buildings 

 







Small Town 
(2-4 Stories) 



Urban Center 
(2-6 Stories) 



Metropolitan 
Central Business 

District 
(6+ Stories) 













Walkability is about the 
journey and the destination 





% of Block Face 
Allocated to 
Driveways 



Neighborhood 
Compactness + 
Proximity to the 

Street 



Average Block 
Length Between 

Cross Streets 

Image Source: Google Earth 



Average Block 
Length Between 

Cross Streets 

Image Source: Google Earth 



Average Block 
Length Between 

Cross Streets 



Protected 
Pedestrian and 
Bicycle Routes 



Mobility choices 

Image Credit: Scott Curry 





Vertically Mixed-
Use Buildings 



Number of Homes 
within ¼ mile of a 
Mixed-Use Center  



% of Homes within 
¼ mile of a Park or 

Public Space 



Variety of parks at 
different scales 

(bigger is usually 
not better) 









Canopy Trees in or 
adjacent to the 

Right-of-way 



Average Building 
Height to Street 

Width Ratio 



Not-too-wide 
Streets (10 ft lanes 

preferred; 11 ft 
max) 



Bicycle Facilities 



Protect Pedestrians 
from the Moving 

Cars 



Surface Materials 
(Not as Important) 



Lighting at night 



Character 
Amenities 



Two Way Traffic 



On-Street Parking 



Well-managed 
public parking 



Shared Space 





thigmotaxis  \thig-muh-tak-sis\ 

“wall hugging” or “wall following”  - the 
tendency to derive comfort from 
spaces with boundaries that also offer 
clear routes  of advance or exit  
 







chunking 
the psychological tendency by humans to 
break tasks into smaller increments 
 



60’6” 







cortisol – “the stress hormone” 
…research suggests the lack of visual variety 
increases cortisol levels and leads to boredom 
and psychological distress… 
 - Collin Ellard, author of Places of the 

Heart 





People and 
Activity 



Color and Texture 



Trees 



“place cells” 
Neurons in the hippocampus that help us 
map our surroundings and help differentiate 
between general environment and locations 
that have important meaning. 
https://www.newscientist.com/article/dn27788-rats-dream-about-the-
places-they-wish-to-go/ 

 









Perceptual Qualities = 
Pedestrian Activity 
specific micro-urban design measures of 
walkability while controlling for spatial 
autocorrelation, finding that imageability, in 
addition to transparency, adds significantly to 
walkability 
http://www.tandfonline.com/doi/full/10.1080/13574809.2015.1041894 

 



% of Ground Floor 
Windows and 
Doors (70%+ 
preferred) 



Wide, connected 
sidewalks 
(16 ft min) 



% of Block Face 
that have Active 

Uses 



Semi-public space 
at street level 



Benches (Sidewalk 
Facing) 



Benches 
(Storefront Facing) 



Benches (People 
Facing) 



Benches (Traffic 
Facing) 



Café Seating 
(Building Side) 



Café Seating 
(Street Side)  



Public Art 



Wayfinding 



Seasonal Color 



Whimsey 



Waste 
Management 





Urban design is about 
building places people love 
and love to be in 



Experiential Spaces 



Experiential Spaces 



Augmented Spaces 



Adaptable Spaces 



Interactive Spaces 



Communal Spaces 



Seasonal Spaces 



Intimate Spaces 



Commercial Spaces 



Social Spaces 



Just Spaces 



Urban design is about 
building places where 
people come together 



“If you plan cities for cars 
and traffic, you get cars 
and traffic. 
  
If you plan for people and 
places, you get people 
and places.” 
 
- Fred Kent, Project for Public Spaces 
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