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Urban ur-buhn

1. of, relating to, or designating a city or
town

2. living In a city






(6% are interested in a
walkable lifestyle

50% consider it a high
priority

-Urban Land Institute



o B E S I TY' IT'S AS SERIOUS AS A HEART ATTACK.

OBESITY IS A LEADING CAUSE OF:

CAREY

HIGH CHOLESTEROL HEART DISEASE DIABETES
CANCER BACK PAIN HIGH BLOOD PRESSURE

0) OFus O) OFEMPLOVERS
ADULTS @ @ AREPAYING &
O ARe 0B O TherRE




WORKSITES:

Implement
workplace policies
and programs to
promote walking

STEP IT UP!

EVERYONE CAN HELP
MAKE OUR COMMUNITIES

i
o

MORE WALKABLE

MEDIA: PARKS AND

: RECREATIONAL
Spread the word AND FITNESS
about walking and 4
creating safe and ’ FACILITIES:

eany places Provide access to

to walk ) green spaces and
recreation areas
i
== /
|
INDIVIDUALS
SCHOOLS: & FAMILIES:
Implement safe Walk with friends, TRANSPORTATION
routes to schc_:el and family, and work LAND USE, & :
daily physical colleagues o) :
education COMMUNITY
programs DESIGNERS:

Design safe and sasy
places to walk. . -

' 2N X h
.-_) - |
L .- ’
PUBLIC \
HEALTH: | -
Provide information to
HEALTH plan, implement, and
CARE evaluate walking
PROFESSIONALS: programs
i i VOLUNTEER
fil & NONPROFIT

activity.

ORGANIZATIONS:

Offer free or low-cost
' community walking
—_— | ? programs
' l

Step it up! Help make your community more walkable. Learn how by visiti

www.SurgeonGeneral.gov




LIVABLE COMMUNITIES ARE GOOD FOR PEOPLE AND BUSINESS

Higher property values, increased economic activity and savings for communities are some of the
benefits you'll learn about in THE LIVABILITY ECONOMY

A LIVABLE COMMUNITY ...

* Features housing choices * Reduces automobile ® |ntegrates land uses so * Has transportation

that are suitable for people dependence and supports a people can live closer to or options that enable
of all ages and life stages. socially vibrant public realm. within walking distance of residents to get around
jobs, community activities even if they don’t drive.

and the services they need. mp@

Real Possibilities
LIVABLE COMMUNITIES INCREASE PROPERTY VALUES LIVABLE COMMUNITIES SAVE MONEY

Homes closer to parks and open spaces have In Central Texas, compact, infill
higher property values than those further away. @ development decreased infastructure
costs by 70% when compared to typical,
+145% more sprawling development models,

resulting in a $7.5 billion savings.

+64%
+33%
PEOPLE WANT LIVABLE COMMUNITIES
Boomers and Millennials have similar
Philadelphia, PA  Elizabeth, NJ  Oakland, CA preferences for walkable, mixed-use
HadeiRiia, HEaheth, e neighborhoods.
A WalkScore increase of one point can improve
the value of a home by as much as $3,000. Want to be near shops, restaurants and offices

62% 49%

Demand for compact communities consistently
$ $ $ Would move into a smaller home for a shorter commute

increases property values by more than 15

percent for office, residential and retail use.

Prefer to live where there’s a mix of homes

LIVABLE COMMUNITIES INCREASE ECONOMIC ACTIVITY

52% 55%
Bicycling has generated more than $400 million Want public transportation options @ Sta ntec
in economic activity in lowa.



Walkability is about the
Jjourney and the destination



= a n walk Score' o Find Apartments Get Scaores My Favorites

€ Type an address, neighborhood orcity | |G

additional one
. : 555 Watson Street
pomt INCcrease Davidson

Commute to Downtown Cornelius

In Walk Score s o, Sy e i, Vi
was associated REECHETIET Tt

More about 555 Wartson Strest &

Wlth betwee n a m Somewhat Walkable

67 Some errands can be accomplished on foot
Sl

$500 and $3,000 b
Increase In
home values.”

- Walking the Walk: How
Walkability Raises Home
Values in US Cities by Joe
Cortright for CEOs for
Cities, 2009

o5 Embed this map on your site for free




RCA & Walk Score® Commercial Property Price Indices

275
250
225
200
175
150
125
100 §=

75
‘01 ‘02 ‘03 ‘04 ‘05 ‘06 ‘07 ‘08 ‘09 10 11 12 13 14

Source: Real Capital Analytics; RCA & Walk Score® CPPI; *Moody's/RCA US National CPPI

Highly
Walkable CBD

Highly Walkable
Suburban

US Aggregate*

Somewhat Walkable
Suburban

Car Dependent
Suburban






urbanism \'ar-bo-|ni-zom\

the system of inhabitants in a city
iInteracting with their built environment
and with each other



Density doesn’t always equal
good urbanism















urban design

the arrangement and design of
buildings, public spaces, transport
systems, services, and amenities



Urban Design = Public Infrastructure




Urban Design = Public Infrastructure +
Private Investment




Urban Design = Public Infrastructure +
Private Investment




Community vibrancy comes when we
leverage public infrastructure with
private investment to create complete
blocks that create value and are
iInherently lovable.
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Walkability is about the
Jjourney and the destination
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Protected
Pedestrian and
Bicycle Routes
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Land Use Diversity % o
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Human-Scaled Details




thigmotaxis \thig-muh-tak-sis\

“wall hugging” or “wall following” - the
tendency to derive comfort from
spaces with boundaries that also offer
clear routes of advance or exit
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chunking

the psychological tendency by humans to
break tasks into smaller increments
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cortisol — “the stress hormone”

...research suggests the lack of visual variety
Increases cortisol levels and leads to boredom
and psychological distress...

- Collin Ellard, author of Places of the
Heart

@ Stantec
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“place cells”

Neurons in the hippocampus that help us
map our surroundings and help differentiate
between general environment and locations
that have important meaning.

https://www.newscientist.com/article/dn27788-rats-dream-about-the-
places-they-wish-to-go/

@ Stantec
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Perceptual Qualities =
Pedestrian Activity

specific micro-urban design measures of
walkabillity while controlling for spatial
autocorrelation, finding that imageability, in
addition to transparency, adds significantly to

walkability
http://www.tandfonline.com/doi/full/10.1080/13574809.2015.1041894

@ Stantec



T SN T | AR WY
- T —




\‘1\

i\
”:\ ‘1‘1!"? ‘\




Eu}wl_;f}’_i- \RL




y «\ // / i
PR LT

//







: Benches
€ (Storefront Facing)
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% <€ The Ark
=» Chamber of Commerce
County Admin Building
County Courthouse :

Bus Station
Kerrytown District
Visitor Information
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DynamicActivity




Urban design Is about
building places people love
and love to be In



Experiential Spaces




Experiential Spaces
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Augmented Spaces

ADVENTURES

EDGAR MILLER’S |
HANDMADE HOMES;

Een s ol

ARCHITECTURE
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Interactive Spaces
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Seasonal Spaces




Intimate Spaces
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Commercial Spaces
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Urban design Is about
building places where
people come together



“If you plan cities for cars
and traffic, you get cars
and traffic.

If you plan for people and
places, you get people
and places.”

- Fred Kent, Project for Public Spaces

@ Stantec



	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Urban   ur-buhn
	The tide has turned towards valuing cities and compact, walkable places
	76% are interested in a walkable lifestyle��50% consider it a high priority��-Urban Land Institute
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Walkability is about the journey and the destination
	Slide Number 13
	Slide Number 14
	Slide Number 15
	urbanism  \ˈər-bə-ˌni-zəm\
	Density doesn’t always equal good urbanism
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	urban design
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Jane’s Principles
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Walkability is about the journey and the destination
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44
	Slide Number 45
	Slide Number 46
	Slide Number 47
	Slide Number 48
	Slide Number 49
	Slide Number 50
	Slide Number 51
	Slide Number 52
	Slide Number 53
	Slide Number 54
	Slide Number 55
	Slide Number 56
	Slide Number 57
	Slide Number 58
	Slide Number 59
	Slide Number 60
	Slide Number 61
	Slide Number 62
	Slide Number 63
	Slide Number 64
	Slide Number 65
	Slide Number 66
	Slide Number 67
	thigmotaxis  \thig-muh-tak-sis\
	Slide Number 69
	Slide Number 70
	chunking
	Slide Number 72
	Slide Number 73
	Slide Number 74
	cortisol – “the stress hormone”
	Slide Number 76
	Slide Number 77
	Slide Number 78
	Slide Number 79
	“place cells”
	Slide Number 81
	Slide Number 82
	Slide Number 83
	Perceptual Qualities = Pedestrian Activity
	Slide Number 85
	Slide Number 86
	Slide Number 87
	Slide Number 88
	Slide Number 89
	Slide Number 90
	Slide Number 91
	Slide Number 92
	Slide Number 93
	Slide Number 94
	Slide Number 95
	Slide Number 96
	Slide Number 97
	Slide Number 98
	Slide Number 99
	Slide Number 100
	Urban design is about building places people love and love to be in
	Slide Number 102
	Slide Number 103
	Slide Number 104
	Slide Number 105
	Slide Number 106
	Slide Number 107
	Slide Number 108
	Slide Number 109
	Slide Number 110
	Slide Number 111
	Slide Number 112
	Urban design is about building places where people come together
	“If you plan cities for cars and traffic, you get cars and traffic.� �If you plan for people and places, you get people and places.”��- Fred Kent, Project for Public Spaces

