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13.1 Purpose
The purpose of this Chapter is intended to accomplish the following objectives:

A. To ensure that signs are designed, constructed, installed, and maintained so that public safety and traffic safety
are not compromised.

B. To minimize distractions and view obstructions that contribute to traffic hazards and endanger public safety.

C. To allow for adequate and effective signs while preventing visual clutter.

D. To ensure a high standard for the design and size of signs so that they enhance the aesthetic appearance and
attractiveness of the community, and create an aesthetic environment that has a positive impact on economic
development.

13.2 Applicability

A. General Applicability

1. All signs constructed, erected, modified, or altered shall comply with the standards of this Chapter, whether
such signs do or do not require a sign permit.

2. Signs shall only be placed on private property with the permission of the property owner, whether such signs
do or do not require a sign permit.

3. The sign regulations of this Section apply to each lot or facade of a structure.
4. Signs located in the public right-of-way are not regulated by this Chapter and Zoning Ordinance, with the
exception of permissions for some encroachment of on-premise sign structures on City-maintained public rights-

of-way.

5. Signs not regulated by this Chapter or Zoning Ordinance shall otherwise be regulated separately by
applicable provisions of the Cityds Code of Ordinances.

B. District Categorization

1. For the purposes of applying the sign standards of this Chapter, the zoning districts are categorized into the
following land use categories. These divisions apply only to this Chapter.

2. The zoning districts are categorized as follows:

a. Single-family districts: R-3, R-4, R-5, R-6, R-8, R-MH, MX-1, MX-2, MX-3, UR-1; For MX-1, MX-2, and
MX-3 only those residential portions of those zoned districts shall be single- or multi-family, as applicable.
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b. Multi-family districts: R-8MF, R-12MF, R-17MF, R-22MF, R-43MF, MX-1, MX-2, MX-3; For MX-1, MX-2,
and MX-3 only those residential portions of those zoned districts shall be multi- or single-family, as
applicable.

c. Urban districts: NS, PED, UR-2, UR-3, UR-C, MUDD, UMUD, TOD-E, TOD-M, TOD-R, TOD-UC, TOD-
NC, TOD-CC, TOD-TR, TS, RE-3

d. General commercial districts: B-1, B-2, CC, MX-1, MX-2, MX-3; For MX-1, MX-2, and MX-3 only those
non-residential portions of those zoned districts shall be general commercial, as applicable.

e. Research/office districts: BP, O-1, O-2, O-3, RE-1, RE-2
f.  Industrial districts: U-1, I-1, I-2, B-D, HW
g. Institutional districts: INST

C. Noncommercial Messages

1. Any sign permitted by these regulations may display or publish a noncommercial message. This includes
signs that both require and do not require a permit

13.3 Alteration and Maintenance Activities Exempt from Permit
The following activities do not require a sign permit:

A. Normal maintenance and repair of a sign, including painting and cleaning. The following activities are not
considered normal maintenance or repair: structural changes, changes in the electrical components of the sign, an
increase in any sign dimension, or changes in the location of a sign.

B. Changing or replacing the sign face within an existing sign structure so long as no structural changes are made
to the sign structure and the size of the sign face is not increased.

C. Changing the copy of a changeable message component of a sign.
13.4 Standards for Signhs Exempt from Permit
The following on-premise permanent and temporary signs are exempt from the sign permit requirement, but subject to
all applicable standards of this Chapter, including the general sign standards of Section 13.8.
A. A-Frame Sign
1. A-frame signs are permitted for non-residential uses in the B-1 and B-2 Districts and the urban districts.

2. One A-frame sign is permitted per establishment, including one for each tenant in a multi-tenant development.

3. An A-frame sign shall be placed within 15 feet of the primary entrance of the business, and shall not interfere
with pedestrian traffic or violate standards of accessibility as required by the ADA or other accessibility codes.

4. A minimum unobstructed sidewalk clearance of five feet shall be maintained at all times. The requirements of
Section 10-141 of the City Code apply to signs on public property or in the public right-of-way.

5. A-frame signs are limited to six square feet in area per side and four feet in height.

6. The placement of A-frame signs outdoors is limited to business hours only. A-frame signs shall be stored
indoors at all other times.

7. lllumination of A-frame signs is prohibited.

8. A-frame signs shall not have any type of electronic component.
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A-FRAME SIGN

B. Accessory Use Sign
Signs for accessory uses are permitted in all zoning districts as follows:

1. Signs shall be constructed as wall signs. Only one sign is permitted.
2. Signs are limited to four square feet in area.
3. lllumination of signs for accessory uses is prohibited.

C. Banner
1. Banners are permitted for non-residential uses in all districts.
2. In permitted districts, except UMUD (see item 3 below), one banner is permitted per establishment, including
one for each tenant in a multi-tenant development, and banners are limited to a maximum area of 32 square feet.
Such banners shall not extend above the second-floor level of a building or 45 feet above grade, whichever is less.
3. Inthe UMUD District, more than one banner is permitted and the total area of all banners combined shall not
exceed 1,000 square feet or 10% of the wall area, whichever is less, per building wall. Banners shall not extend
past the roofline.
4. Banners shall be securely attached to a building wall.
5. Banners for institutional uses in all districts where allowed may also be ground-mounted between two or more
posts, and shall not be located closer than 11 feet from the edge of the pavement of any roadway or alley, or within

any public rights-of-way.

6. Banners shall be made of canvas, canvas-like material, nylon, vinyl-coated fabric, or similar weatherproof type
materials.

7. All banners are limited to a maximum display period of 14 consecutive days and there shall be a minimum of
ten days between display periods.
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D. Construction Activity
1. Temporary ground signs are permitted for lots currently under construction in all districts.

2. Signs located on single-family detached or duplex construction lots are limited to six square feet in area. An
additional rider sign not exceeding a total of two square feet in sign area is allowed.

3. Signs for all other types of construction lots cannot exceed 64 square feet in sign area.
4. Signs shall be located on the construction lot.
5. One sign is permitted per street frontage.
6. Signs shall be removed within seven days after expiration of the building permit.
E. Flags

1. Commercial Flags

a. Commercial flags are permitted for non-residential uses in the urban and general commercial districts.

b. One commercial flag is permitted per establishment for each tenant on the first and second stories where
such tenantdéds facade abdaiwag. a public or private right

c. Commercial flags are limited to a maximum area of 12 square feet.

d. Commercial flags shall only be mounted by a mast arm flagpole that extends at an angle from a
building. Such flags cannot extend into the right-of-way measured when the flag is fully extended
perpendicular to the post.

e. Commercial flags cannot be illuminated.

2. Noncommercial Flags
Noncommercial flags are permitted in all zoning districts and shall be displayed as set forth below as long as the

flag(s) do not affect visibility or create any safety hazards or concerns.

a. References to flagpole height in this section refers to vertical flagpoles. References to the number of
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noncommercial flags, flagpoles, and noncommercial flag dimensions refer to both vertical flagpoles and mast
arm flagpoles that may extend at an angle from a building.

b. Unless otherwise permitted or restricted by this section, noncommercial flags shall be displayed on
permanent flagpoles. Flagpoles in non-residential districts shall not exceed 60 feet in height and flagpoles in
residential districts shall not exceed 39 feet in height.

c. The maximum dimensions of any noncommercial flag shall be proportional to the flagpole height. The
side of the flag nearest to the flagpole shall not exceed 20% of the vertical height of the flagpole. In addition,
noncommercial flags are subject to the dimensional limitations of Table 13-1: Noncommercial Flag
Dimensions:

Table 13-1: Noncommercial Flag Dimensions
Flagpole Height Maximum Flag Size Maximum Combined Flag Area Per Flagpole
Up to 24 feet 24 square feet 48 square feet
25 to 39 feet 40 square feet 80 square feet
40 to 49 feet 60 square feet 120 square feet
50 to 60 feet 96 square feet 192 square feet

d. There shall be no more than three noncommercial flags allowed per street frontage. These flags may be
flown on one flagpole or flown on separate flagpoles.

e. Flagpoles along public streets and network required private streets shall be located behind any required
sidewalks.

f.  Flagpoles shall be permanently mounted in the ground with necessary structural support features or below
grade footings, installed in accordance with all required state and local regulations or applicable codes.

g. Noncommercial flags shall not be draped over the hood, top, sides, or back of a vehicle, nor flown from
the antennae of any parked vehicle in a non-residential zoning district.

F. Light Pole Banner

1.

Light poles located entirely on private property are permitted to mount banners in all districts. Light pole

banners shall not be used as a temporary off-premise advertising sign.

2. Light pole banners are limited to a maximum area of 15 square feet.
3. Light pole banners shall maintain a minimum vertical clearance of 12 feet from grade to the bottom of the
banner.
4. Light pole banners shall be mounted to project perpendicular from light poles.
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G. Noncommercial Message Sign
In addition to the conversion of any permitted sign to a noncommercial message per Section 13.2.C, additional signs
for noncommercial messages are permitted as follows:

1. Noncommercial message signs are permitted in all districts.

2. Noncommercial message signs are ground or wall signs. There is no limit on the number of noncommercial
message signs permitted.

3. The sign area of a ground and wall-mounted sign is limited to 16 square feet in area. Ground signs are limited
to four feet in height.

4. Ground-mounted signs shall not be located closer than 11 feet from the edge of the pavement of any roadway
or alley, or within any public rights-of-way.

5.  Noncommercial message signs shall not be illuminated.
6. Noncommercial message signs cannot be used for on-premise or off-premise advertising.

H. Parking Lot, Parking Structure, and Site Circulation Point Signs
1. Parking lots and structures in all districts are permitted permanent signs at parking lot or structure circulation
points in accordance with this section, whether such parking lots or structures are a principal or ancillary use. Such
signs cannot be used for off-premise advertising.
2. Circulation points include, but are not limited to, entrances/exits, driveway intersections, drive-through lanes,
and parking lot drive aisles. Circulation points also include bicycle paths and bicycle parking areas, pedestrian
paths and on-site pedestrian rest areas, and pathways to transit stops.
3. Signs for parking lot and structure circulation points may be internally or externally illuminated.
4. Signs are limited to six square feet in area.
5. Ground signs are limited to six feet in height.
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6. A ground sign shall not be located so as to obstruct any pedestrian or vehicular traffic, or within any public
rights-of-way.

I. Real Estate Activity
1. Temporary ground signs are permitted for lots or structures currently for sale, lease, or rent.
2. Signs located on individual single-family detached and duplex lots under three acres in size, or individual units
within attached housing are limited to six square feet. An additional rider sign not exceeding a total of two square
feet in sign area is allowed.
3. Signs for other lots or structures for sale, lease, or rent cannot exceed 64 square feet in sign area.
4. Only one sign is permitted per street frontage of the property. However, properties having a continuous
frontage of 850 linear feet or more shall be allowed an additional sign so long as such sign is no closer than 850
feet from another sign on the property.
5. lllumination is prohibited.
6. Signs shall be removed within seven days after the sale is closed or rent or lease transaction is finalized.

J. Temporary Off-Premise Advertising Sign
1. Temporary off-premise advertising signs are limited to four square feet in area.
2. Temporary off-premise advertising signs are limited to four feet in height.

3. Temporary off-premise advertising signs are limited to two per property.

4. Temporary off-premise advertising signs shall not be located closer than 11 feet from the edge of the pavement
of any roadway or alley, or within any public rights-of-way.

5. Temporary off-premise advertising signs are limited to the following display period: posted no earlier than 3:00
p.m. of a Friday, or before 8:00 a.m. of a holiday, and displayed until 6:00 p.m. on a Sunday or a designated
holiday.

6. Temporary off-premise advertising signs are prohibited from being posted or mounted upon trees, utility poles,
traffic control signs, lights, or devises in any place or manner prohibited by the provisions herein.

7. No temporary off-premise advertising sign shall be mounted upon a portable sign structure.
K. Temporary Outdoor Sales Sign
1. The following standards apply to all temporary outdoor sales signs:

a. Temporary outdoor sales signs are limited to one per establishment, including one for each tenant in a
multi-tenant development.

b. Temporary outdoor sales signs may either be of A-frame type or attached to the sales display.
2. The following standards apply to temporary outdoor sales signs of A-frame type:
a. A-frame signs shall not interfere with or obstruct motor vehicle traffic.
b. A-frame signs shall not interfere with pedestrian traffic or violate standards of accessibility as required by
the ADA or other accessibility codes. The requirements of Section 10-141 of the City Code apply to all signs
on public property or in the public right-of-way.
c. A-frame signs are limited to six square feet in area per side and four feet in height.
d. The placement of A-frame signs outdoors is limited to sales hours only. A-frame signs shall be stored
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indoors at all other times.
e. lllumination of A-frame signs is prohibited.
f.  A-frame signs shall not have any type of electronic component.

3. The following standards apply to temporary outdoor sales signs attached to sales displays:
a. Attached signs are limited to 16 square feet.
b. lllumination of attached signs is prohibited.
c. Attached signs shall not have any type of electronic component.

L. Vehicle Dealership Temporary Sign
1. Temporary signs are permitted for vehicle dealerships that front public rights-of-way.
2. Signs are limited to nine square feet per each vehicle that front public rights-of-way.

3. Signs shall be affixed to the exterior surface of the vehicle. Signs cannot project beyond the roof, hood, or
trunk of the vehicle.

M. Window Sign
1. Window signs are permitted for all multi-family and non-residential uses.

2. For multi-family uses, window signs are permitted on the ground floor only. For non-residential uses, window
signs are permitted for window areas up to and including the third story.

3. The total window sign area, whether temporary or permanent, is limited to no more than 25% of the surface
of each window area, including transparent areas of doors and entryways. Window area is counted as a continuous
surface until divided by an architectural or structural element, such as door casings or facade treatments. Mullions
are not considered an element that divides window area.

4. Window signs may be internally or naturally illuminated except when located within a residential district, where
illumination is prohibited. No external illumination is permitted.
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13.5 Sign Permit

A.

Authority

Unless specifically stated in this Chapter or this Ordinance that a sign is exempt from permit requirements, the
installation, construction, enlargement, movement, or replacement of any sign requires a sign permit from the Zoning
Administrator or their designee.

B.

c

Approval Procedure

1. Upon the filing of an application for a sign permit, the Zoning Administrator or their designee shall examine
the plans and specifications within 15 business days. If deemed necessary, they may inspect the premises
where the sign will be installed.

2. If an application for a proposed sign is complete and complies with all the requirements of these regulations
and other applicable codes, a permit shall be issued.

3. Asign permit issued in accordance with this section automatically becomes null and void if work has not
visibly started within six months of the date of issue, or if the work authorized by it has been suspended or
abandoned for one year.

Fees

To obtain a sign permit, all fees, in accordance with the associated fee schedule, shall be paid.

D.

Final Inspection

Upon notification of completion by the permit holder, the Zoning Administrator or their designee shall make a final
inspection of the sign to verify conformance with the permit and all applicable codes.

13.6 Definitions
The following definitions apply to this Chapter:

A-Frame Sign. A t emporary sign ordinarily in the shape of

displayed on the ground, not permanently attached to the ground, and usually two-sided, generally connected at
the top and separated at the bottom.

Accessory Use Sign. A sign for a use which is customarily or typically subordinate to and serving a principal use.

Amenity Zone. The hardscaped portion of the streetscape used for street trees, street lights, site furnishings, and
supplemental landscaping.

Animated Sign. A sign that uses moving or changing lights to depict action, movement, or the optical illusion of
movement of part of the sign structure, sign, or pictorial segment, or including the movement of any illumination or
the flashing or varying of light intensity to create a special effect or scene.

Awning Sign. A sign printed or displayed upon an awning, which is a roof-like cover designed for protection from
the weather or as a decorative embellishment, which projects from a wall or roof of a structure over a window,
walkway, or door, with no supports that extend to the ground. An awning sigh may be one of the following types:

1. Awning Sign 7 Non-Structural. An awning sign, as defined above, constructed of fabric or similar
material mounted on a frame.

2. Awning Signi Structural. An awning sign, as defined above, constructed of permanent materials, such
as metal and or plastic.

Balloon Sign. A sign or advertising device designed to be airborne or inflated and tethered to the ground or other
structure. This includes any air-inflated signs and any signs that inflate and move via air inflation.

Banner. A temporary sign printed upon flexible material mounted with or without rigid frames.

Billboard. See outdoor advertising sign.
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Canopy Sign i Attached. A sign printed or displayed upon a canopy, which is a roof-like cover designed for
protection from the weather or as a decorative embellishment affixed to a building with supports that extend to the
ground. A canopy sign may be one of the following types:

1. Canopy i Non-Structural. A canopy sign, as defined above, constructed of fabric or similar material
mounted on a frame.

2. Canopy i Structural. A canopy sign, as defined above, constructed of permanent materials, such as
metal or plastic.

Changeable Copy. That portion of a sign that allows for a message to be changed.

Drive-Through Facility. That portion of a business where transactions occur directly with customers via a service
window that allows customers to remain in their vehicle.

Drive-Through Lane. An on-site driveway approach to a building opening, including windows or mechanical
devices, where customers initiate and complete their transaction.

Drive-Through Sign. A ground sign constructed along drive-through lanes for drive-through facilities. A drive-
through sign does not include parking lot, parking structure, and site circulation point signs.

Electronic Sign. A sign designed where a portion of the sign area uses changing light emitting diodes (LEDs),
fiber optics, light bulbs, or other illumination devices within the electronic display panel to display a message or
messages in text and/or image from where the sequence of messages and the rate of change is electronically
programmed and can be modified by electronic processes. Time/temperature signs are not considered electronic
message signs. Electronic outdoor advertising signs are not considered electronic signs and are regulated
separately.

Feather Flag (Sail). A freestanding attention-getting device typically constructed of cloth held taut by a single post.
Also known as sails.

Flag. Fabric containing an emblem or message designed to be flown from a flagpole which may be either
freestanding or a mast arm flagpole that extends at an angle from a building.

1. Commercial Flag. Flags designed to direct attention to or promote a business, product, service, event,
or activity occurring on the site, which are flown from a mast arm flagpole.

2. Noncommercial Flag. Flags that do not function to direct attention to or promote a business, product,
service, event, or activity.

Flashing Sign. A sign with an intermittent or sequential flashing light source used primarily to attract attention.
Flashing signs do not include electronic signs or video display screens.

Floodlight/Spotlight. A powerful light or a grouping of several lights used to illuminate the exterior of a building
or sign.

Government Sign. Any temporary or permanent sign erected by and maintained for any governmental purposes.
Ground Sign. A sign that is placed on and/or supported by the ground, independent of a structure on the lot.

Historic Signs. A historically significant sign, as designated by the criteria and process of this Chapter, that has
been moved from its original location to be reused on another site to promote the protection of nonconforming

signs that represent important aspects of the Cityés herit
considering such signs during development, and to assist owner(s) in the preservation and restoration of their
signs.

lllumination, External Sign. Lighting of a sign from a light source external to the body of the sign, so that light is
directed on to the face of the sign or directed in a manner so as to create silhouettes of letters or symbols that are
placed in front of the light.

Illumination, Internal Sign. Lighting of a sign from internal sources, such as in light source within the framework
of a sign cabinet and behind the face of the sign so that light is transmitted through the face of the sign.
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Landmark Signs A landmark sign is a historically significant sign, as designated by the criteria and process of
this Chapter, that is allowed to be restored and retained on-premise to promote the protection of nonconforming

signs that represent importantas pect s of the Cityds heritage, to enhance th
considering such signs during development, and to assist owner(s) in the preservation and restoration of their
signs.

Light Pole Banner. Banners mounted on and with arms installed perpendicular to a light pole.

Marquee Sign. A permanent roof-like structure constructed of permanent building materials that extends from the
wall of a structure with no supports extending to the ground providing protection from the elements that includes a
sign that is a part of the marquee.

Monument Sign. A sign that is placed on or supported by the ground, independent of a structure on the lot, that
has a greater width than height. Monument signs may be designed with a solid base or with two columns on either
side supporting a sign face, where there is no more than 12 inches from the ground to the bottom of the suspended
sign face.

Moving Sign. A sign where all or a portion of the sign and/or sign structure rotates, revolves, moves, elevates, or
in any way alters position or geometry. This includes any sign that gives the appearance of movement, including
signs designed to be moved by wind or other natural elements.

Mullion. A vertical or horizontal element that forms a division between units of a window or screen, or is used
decoratively. When dividing adjacent window units, its primary purpose is a rigid support to the glazing of the
window.

Multi-Tenant Planned Non-Residential Development. A development under unified control that contains a
number of separate businesses, offices, light manufacturing facilities, and research uses, and may include
accessory and supporting uses, that is designed, planned, and constructed on an integrated and coordinated basis.
Examples include, but are not limited to, research parks, office parks, industrial parks, or a combination of such
uses.

Multi-Use. A development site of more than one building that contains a mix of non-residential and residential
buildings, some or all of which may be mixed-use buildings as well.

Network Required Private Street. Per the Subdivision Ordinance, a required street that is on private property but
for which public access is allowed.

Nit. A unit of measurement of the intensity of visible light, where one nit is equal to one candela per square meter.

Noncommercial Message. Messages and emblems that do not function to direct attention to or promote a
business, product, service, event, or activity, either on-site or off-site. Examples of noncommercial messages
include, but are not limited to, signs advocating a public issue, recommending a candidate for office, and personal
messages.

Off-Premise Advertising. A sign directing attention to or promoting a business, product, service, event, or activity
that is not sold, produced, manufactured, furnished, or conducted at the site upon which the sign is located.

1. Outdoor Advertising Sign. A permanent sign directing attention to or promoting a business, product,
service, event, or activity that is not sold, produced, manufactured, furnished, or conducted at the site upon
which the sign is located. Outdoor advertising signs may be static or electronic. Also known as a billboard or
a permanent off-premise advertising sign.

2. Temporary Off-Premise Advertising Sign. A temporary sign directing attention to or promoting a
business, product, service, event, or activity that is not sold, produced, manufactured, furnished, or conducted
at the site upon which the sign is located. A temporary off-premise advertising sign is intended for display for
a short period of time, are not permanently mounted or installed on-site, and typically cannot be reused.
Temporary off-premise advertising signs are usually constructed of light materials such as cardboard or vinyl.

On-Premise Advertising. A sign directing attention to or promoting a business, product, service, event, or activity
that is sold, produced, manufactured, furnished, or conducted at the site upon which the sign is located.
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Parapet. The extension of the main wall or walls of a building above the roof level.

Pennant. Any lightweight plastic, fabric or other material, whether or not containing a message of any kind,
suspended from a rope, wire, or string, usually in series, designed to move in the wind. Streamers are considered
pennants.

Planned Development. An approved planned residential, office, business, industrial or mixed-use development.

Planning, Design and Development Director. The Director of Charlotte Planning, Design, and Development,
which may include his/her designee in administration of the Ordinance.

Pole Sign. A detached sign erected and maintained on a freestanding frame, mast, or pole and not attached to
any building.

Portable Sign Structure. A sign structure that is intended, by design and construction, to rest upon the ground
for support and can be moved and reused. Portable sign structures include, but are not limited to, those that mount
signs upon a trailer, wheeled carrier, or other non-motorized mobile structure, with wheels or with wheels removed.
Portable sign structures do not include A-frame signs, or temporary off-premises advertising signs.

Projecting Sign. A sign that is attached to a rigid structure that extends more than 18 inches beyond the surface
of the structure to which it is attached.

Public Street. Per the Subdivision Ordinance, a street accepted for dedication to the City, County or North Carolina
Department of Transportation.

Residential Planned Development. A residential neighborhood developed as an integrated whole, typically
through the subdivision process, and usually designed with a specific identity.

Retail Center. A commercial development under unified control consisting of three or more separate retail,
personal service, restaurant, and entertainment uses, that is designed, planned, and constructed on an integrated
and coordinated basis. Also called a shopping center.

Rider Sign. A smaller additional temporary sign attached to the main temporary sign to provide limited additional
information.

Roof Sign. A sign that is installed on the roof structure of any building with the principal support attached to the
roof structure.

Roofline. The highest point of a flat roof and mansard roof, and the lowest point of a pitched roof, excluding any
cupolas, chimneys, or other minor projections.

Searchlight. An attention-getting device where an artificial light of high intensity is shined upward in a focused
beam and can turn in any direction to attract attention to a location. Also known as sky-beams or sky spotlights.

Sign. A structure, device, or object using words, letters, figures, designs, emblems, symbols, fixtures, colors,
illumination, and/or projected images.

Skyline Sign. A sign attached to the topmost band or bands of the building facade.

Streamer. See pennant.

Strobe Light. A device used to produce flashes of light in regular intervals.

Temporary Outdoor Sales Sign. A sign for displays of temporary outdoor retail sales.

Valance. That portion of non-structural awning that hangs generally perpendicular from the edge of an awning.
Vehicle Sign. A sign that is attached to or painted on a vehicle. This definition does not include signs painted on
or applied to vehicles, trucks, or buses that are being operated and stored in the normal course of business, such

as signs located on delivery trucks, moving vans, trailers, and rental trucks, provided that they are parked or
stored in areas related to their use as business vehicles and that all such vehicles are in operable condition.
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Video Display Screen. A sign, or portion of a sign, that displays an electronic video, whether pre-recorded or
streaming.

Wall Sign. A sign that is attached directly to an exterior wall of a building or dependent upon a building for support
and projects 18 inches or less from the wall of a structure with the exposed face of the sign in a plane substantially
parallel to the face of the wall. Window signs, roof signs, and skyline signs are not considered wall signs. Painted
and projected wall signs are types of wall signs but regulated separately by this Ordinance.

Wall Sign, Painted. A sign that is painted, applied, or affixed directly on the exterior wall of a building or structure.
A painted wall sign is not limited to only the application of paint, but includes other methods of application and/or
material, including, but not limited to tiles or screenprinting.

Wall Sign, Projected. A sign that is projected by an optical device that projects an image directly onto the exterior
wall of a building or structure by light or other technological means.

Window Sign. A sign that is attached to, placed upon, or printed on the interior or exterior of a window or door of
a building, or displayed on the interior within two feet of a window intended for viewing from the exterior of such a
building. A window sign may be either permanent or temporary.

Zoning Administrator. The Charlotte-Mecklenburg Zoning Administrator, which may include his/her designee, in
administration of the Ordinance.

13.7 Measurement Methodologies

A.

Calculation of Sign Area

1. The sign area includes the area within a single, continuous perimeter enclosing the extreme limits of
characters, lettering, logos, illustration, or ornamentations, together with any material or color forming an integral
part of the display or differentiating the sign from the background to which it is placed. Structural supports with no
sign copy shall not be included in the sign area. If a sign is attached to an entrance wall or fence, only that portion
of that wall or fence onto which the sign face or letters are placed shall be calculated in the sign area.

2. For calculating maximum area of window signs, the window area is calculated as a continuous surface until
divided by an architectural or structural element. Mullions are not considered an element that divides window area.
The area of a window sign is calculated by the same method as for other sign areas, per item 1 above. The standards
below further apply to the calculation of window sign areas.

a. Shadowbox design within display windows, where the window display is designed with a background
enclosure within two feet of the window against which signs are mounted that blocks view into the
establishment, is considered a window sign and the entire area of the shadowbox is subject to the maximum
sign area limitation.

b. Perforated window graphics/window clings, which show an image to the outside but allow those on the
interior to view outside, are not considered transparent and the entirety of the graphic is counted as a window
sign.
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B. Measurement of Sign Height
Sign height is measured from the base of the sign at the ground to the highest point of the sign, including any
attachments.
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C. Measurement of Vertical Clearance

For building-mounted signs, vertical clearance is measured as the vertical distance measured from the ground directly
below the sign to the lowest point of the sign.

VERTICAL CLEARANCE

D. Determination of Number of Sign Faces

The maximum angle of a double-faced sign is 45 degrees, except for signs located at corners in which case the angle
may be 90 degrees. This refers to the distance between sign faces on a single structure.
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